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The “Rules”
1 Plan your story, spread by spread.

2 Each spread is about one topic, and one topic only.

3 Write page headlines that, step-by-step, make the case 
for your organization.

4 Follow each headline with short, effective text that 
explains: The problem, why you need the money now; 
what you will do with it to solve the problem; how donors’ 
involvement will better the world or the community; and 
how they can participate.

5 Tell most of the story in pictures. 

6 Partner with your designer to find the best 
photographer who specializes in exactly the kind of 
images you need.

7 Commission diagrams, floor plans, and other graphics to 
will support the points you make.

8 Put it together in a format that gets the donor to “yes.”



We found a school that we love.

I’m the proud mom of a Stevenson honor 
student. When he started going off course at 
his former school, I couldn’t just sit back and 
watch him lose his place in the academic 
stream of things.

I became his advocate and found the Robert 
Louis Stevenson School, a beacon of hope 
for New York area students and parents. 
Stevenson is a college prep secondary 
school for kids who have the ability to excel, 
but need a program structured to meet their 
individual needs. Stevenson teachers have 
high, clear expectations. They know how
our kids learn best and give them the skills 
and confi dence to become real students 
again, while the counseling program helps 
them make better choices. There’s a plan
for every class and every assignment. 

After a year and a half, it’s like having my 
old kid back: a young man who’s moving in
a very positive direction.

YVONNE BROOKS AND 
SON NICK GRANT

Case Study



We are 75 students.



We’re not your average kids.

I’m working on my painting portfolio and 
applying to several top art and design schools. 
Other kids in my school are artists—and 
writers, filmmakers, mathematicians, dancers, 
tech geeks [term that kids use].

We’re far from average. We’re smart. Some 
of my classmates have [list a few interesting 
things they’ve done, maybe built Web sites 
and architectural models; involvement in 
sports, dance, music, other activities]. 

All of us are different, but one thing we have 
in common is that we didn’t do well in tradi-
tional schools. Some of us gave our families a 
hard time, too. But our parents believed in us 
and knew we had what it takes to succeed in 
school. Luckily, they didn’t give up. 



Other schools just didn’t understand us.

We’d like to leave the technical terms 
to the administrators. But our previous 
schools labeled us. They were always writing 
reports like, “creative impulses blocked and 
exhibited as negative, hostile acts.” They 
got on our case for organization, attention, 
and homework issues. It’s true. Some of us 
cut class and got into trouble. Others have 
different learning styles or just didn’t do well 
in big classes or in schools without much 
structure.

We came to Stevenson resisting, thinking, 
Yeah, another school that’s going to try to fit 
us into their mold.

But here they let us be us, in the best sense. 
Right away, we saw how much more fun and 
worthwhile school—and life—could be. Now 
we actually like going to school and studying. 



We found a school that we love.

I’m the mom of a Stevenson kid. When he 
started going off course in high school I just 
couldn’t sit back and watch him not live up to 
his potential and lose his place in the academic 
stream of things.

I became his advocate and found Robert Louis 
Stevenson School, a beacon of hope for New 
York area students and parents. Stevenson is a 
therapeutic, academically rigorous high school 
for kids who have the ability to excel, but don’t 
do well in traditional classrooms. Stevenson 
teachers have high, clear expectations. They 
don’t allow self-destructive behavior, and nurture 
each student’s individual talents.

After a year and a half, it’s like having my old 
kid back. And it’s made a big difference at our 
house. The whole family is happy that he’s 
moving in a positive direction.



Stevenson loves us, too.

At Stevenson, our mission is to rescue talent.

As dean and [an educational therapist for 25 
years], I can tell you there’s no other school like 
it. With our support, more than 1,000  
adolescents who were in academic trouble—
about a quarter of whom are from low-income 
and minority populations—have not only fin-
ished high school, they’ve gone on to college.

Here, young people feel safe, can trust and 
be trusted, and build self-esteem. We’re small 
by design, with one staff person to every four 
students. Kids who’ve withdrawn from social and 
academic involvement blossom in our commu-
nity, which fosters acceptance and belonging. 

The cornerstone of the Stevenson environment 
is our advising system: each student meets with 
a clinically supervised counselor three times a 
day. A full daily period is devoted to individual 
and group counseling. Our staff of 20 teachers, 
advisors, psychologists and learning specialists 
meets every morning to determine individual 
strategies and approaches.

Although our program is a model for schools 
citywide and nationwide, Stevenson is the only 
independent school in the New York area that 
provides these services. No wonder our kids 
feel loved.



Look what we’ve accomplished.

I’m a real estate investor buying and selling 
loft properties in New York City. Not too many 
years ago, though, there were moments when 
I thought I’d never get into college, much less 
be a success in business. 

The teachers at the elite private school I 
first attended told me I was smart enough 
to be there but just didn’t belong. That’s 
a fair assessment. Academia was not the 
place I wanted to be. Stevenson was my last 
stop—and the right one. Their one-on-one sup-
port system motivated me and helped me deal 
with my organizational and time management 
issues. At Stevenson, individual talents are 
recognized and you compete with yourself, not 
with the other kids in the class. 

I’m far from the only success story; we’re 
all success stories. Stevenson alumni have 
become medical and mental health profession-
als, stockbrokers, financial analysts, teachers, 
college professors, entrepreneurs.

Not every former underachieving adolescent 
would want to be in a brochure about the 
remedial school he was sent to, but it’s 
important to tell the story of my school, Ste-
venson—and why everyone should support it.

president, high-tech company; physician, major medical center; high school science teacher; stockbroker, major securities corporation; Broadway actress; chef, three-star restaurant; 
analyst, insurance company; professor, state college; owner, chain of clothing stores; museum curator; psychologist; author, series of textbooks; web designer; dentist; yoga therapist



Now we can own our building.
As headmaster, I have to make tough deci-
sions every day. All with the best interest of 
our students at heart, of course.

One of the most difficult decisions was 
whether to stay in this building. Robert 
Louis Stevenson School has inhabited this 
landmark brownstone on West 74th Street for 
nearly half a century. Our lease is expiring, 
the building was put on the market, and we 
thought we’d have to leave. We undertook a 
search for space, and soon realized that the 
best place for us is right here. 

Now we have an extraordinary opportunity. 
It’s a great building, in a great location, with 
potential to be even better. A bank has issued 
a bond for most of the purchase price. But by 
September 2007, we need to raise $2 million 
to make it our permanent home. 

Until now, the school has persevered—and 
flourished—almost exclusively on tuition pay-
ments. We’ve never had a fundraising effort or 
capital campaign before. 

But now we need your help.

We have launched The Campaign for Steven-
son School and are reaching out to alumni, 
parents, friends, foundations and individual 
philanthropists. We’d like to count you among 
our supporters



And spruce it up a bit.

Like those at many urban schools, the facili-
ties at Stevenson are in need of updating. 
Like every 19th-century New York brown-
stone, our building has aging mechanical 
systems and interiors.

As renters, we made do. Art work by our 
talented students partially masked crumbling 
plaster. As new owners of the building—with 
your help—we will finally be able to bring 
our physical plant up to the quality of our 
educational program. [Describe actual needs, 
such as:] our whole interior needs a paint 
job. Our science lab needs new benches and 
equipment. Our gym needs a new floor. Our 
art room needs new windows and tables.

The $2 million we plan to raise will not 
only allow us to purchase the building, we 
will be able to make it a more functional, 
comfortable, and attractive place in which 
our students can learn—and thrive.



Here’s why you should get involved.

For all our professional lives, we’ve been 
committed to New York City. We’re not Steven-
son parents or alumni. We’re “friends of the 
school” who make our home in Manhattan 
and have built a business here. 

We support New York charities and institu-
tions. To us, there is nothing more important 
than the city’s young people. And Stevenson 
kids, especially, deserve the second chance 
this school gives them. Put another way, we 
don’t want to live in a city that doesn’t give its 
young people the opportunity to live up to their 
potential and make positive contributions.

A relatively small gift to The Campaign for 
Stevenson School can make a big impact. 
Frankly, you could give the same amount of 
money to another institution and it might not 
make a dent. Here, you can truly change the 
lives of young people—one student at a time. 



And how you can help.
Help us take advantage of 
this opportunity

What needs to be done:

The Library

The Science Lab

The Art Room

The Gym

Classrooms

Opportunities for 
Named Gifts

Join us today

We need your help to make our home a 
permanent one, upgrade our facilities, and 
make our unique, innovative, successful 
program available for today’s students and 
for generations to come.

The cost of purchasing and upgrading our 
building is $11 million. We are well on our 
way to reaching that goal. Proceeds from a 
bond offering will cover $7 million of the 
project. We have already received  
$2 million in donations.

With just another $2 million we can 
complete the sale and renovation. 

Our need is critical and immediate. The 
current owners, our landlords, have been 
good to us. But they’ve given us a deadline 
of September, 2007, in which to raise the 
money— or vacate the premises while 
they find another buyer.

For all the reasons you’ve read about in 
this brochure, we need to stay.

We invite you to reach into your hearts 
and your pocketbooks and do what you 
can to help. Please match your giving to 
the power of promise encompassed in our 
students.

Board of Trustees

Development 
Committee

For more information,  
contact Cynthia Toth, 
Director of Development, at 
212 787-6400



We are 75 students.



I’m working on my painting portfolio and 
applying to liberal arts colleges with good art and 
design departments. Other Stevenson students 
are artists, too — and writers, fi lmmakers, 
mathematicians, dancers; into music, science and 
computers.

We’re far from average. We’re smart. Some of 
my classmates have built robots, written poetry, 
composed and performed songs, designed 
clothing; one has played classical violin at 
Carnegie Hall. We’re also involved in sports and 
martial arts. 

All of us are different, but one thing we have in 
common is that we didn’t do well in traditional 
schools. Many of us seemed headed for failure. 
We gave our families a hard time, too. But our 
parents knew we had what it takes to succeed in 
school. Luckily, they didn’t give up.

We’re not your average kids.
MICHAEL WATTS,
STEVENSON SENIOR 



Other schools just didn’t understand us.

We’ll leave the technical terms to the profes-
sionals. But our previous schools labeled us. They 
got on our case for homework, attention and 
organization issues. It’s true. Some of us have 
different learning styles or just weren’t able to 
function in big classes or in schools without much 
structure or with too much structure. More than 
a few of us cut class and got into trouble. We’d 
lost confi dence in ourselves and were just about 
ready to give up.

We came to Stevenson expecting another set of 
promises that wouldn’t come true, but hoping 
that maybe this time school would be better.

It is. At Stevenson we can be ourselves. The 
teachers value us. They really care and help us. 
We’ve learned to do better, inside and outside of 
school.



We found a school that we love.

I’m the proud mom of a Stevenson honor student. 
When he started going off course at his former 
school, I just couldn’t just sit back and watch him 
lose his place in the academic stream of things.

I became his advocate and found the Robert 
Louis Stevenson School, a beacon of hope for 
New York area students and parents. Stevenson 
is an independent, college preparatory, secondary 
school for kids who have the ability to excel, 
but need a program structured around their 
individual needs. Stevenson teachers have high, 
clear expectations. They know how our kids learn 
best and give them the skills and confi dence to 
become real students again, while the advising 
program helps them make better choices. There’s 
a plan for every class and every assignment. 

After a year and a half, it’s like having my old 
kid back. A young man who’s moving in a very 
positive direction.

YVONNE BROOKS AND SON 
NICK GRANT



Stevenson believes in us, too.

At Stevenson, our mission is to rescue talent.

As dean and an educational therapist for 15 years, 
I can tell you that there’s no other school like it. 
With our support, more than 1,000 adolescents who 
were in academic trouble — about a quarter of whom 
are from low-income and minority populations 
— have not only fi nished high school, they’ve gone 
on to college.

Here, young people feel safe, learn to trust, and 
rebuild their belief in themselves. We’re small by 
design, with one staff person to every four students. 
Kids who’ve withdrawn from social and/or academic 
involvement blossom in our community, which 
fosters acceptance and supports them as they risk 
trying again. 

The cornerstone of the Stevenson environment is 
our advising system: each student meets with a 
clinically supervised counselor three times a day 
for individual and group counseling. Our staff of 
more than 20 teachers, advisors, psychologists and 
learning specialists meets every day to determine 
individualized strategies and approaches.

Stevenson is the only independent school in the 
New York area that provides these services. No 
wonder our kids feel secure.

RIC COUCHMAN,
DEAN OF STUDENTS



Look what we’ve accomplished.
I’m a real estate investor buying and selling 
properties in New York City. Not too many years 
ago, though, I thought I’d never get into college, 
much less be a success in business. 

The teachers at the elite private school I fi rst 
attended told me I was smart enough to be there 
but just didn’t belong. That’s a fair assessment. 
Academia was not the place I wanted to be. 
Stevenson was my last stop — and the right one. 
The individualized support system motivated me 
and helped me deal with my organizational and 
time management issues. They taught me how 
to be a student, and I went on to graduate from 
Adelphi University. 

I’m far from the only success story; we’re all 
success stories. Stevenson alumni have become 
medical and mental health professionals, 
stockbrokers, fi nancial analysts, teachers, college 
professors, entrepreneurs.

Not every former underachieving adolescent 
would want to be in a brochure about the 
therapeutic school he was sent to, but I think 
it’s important to tell the story of my school, 
Stevenson — and why everyone should support it.

Stevenson alumni careers include: computer scientist / inventor; independent music publisher; teacher; medical school professor; actor; 

gourmet food company owner; founder, radio and television consulting company; physician; attorney; investment banker; chef; author; 

entrepreneur; restaurant owner; stockbroker; chef; executive director, children’s treatment center and school; accountant; psychologist 

GRANT SHAPOLSKY, 
CLASS OF 1992



Now we can own our building.

As Headmaster, I have to make tough decisions 
every day.

One of the most diffi cult decisions was whether 
to stay in this building. Robert Louis Stevenson 
School has lived in this landmark townhouse on 
West 74th Street for nearly half a century.
Our lease is expiring, the building was put on
the market, and we thought we’d have to leave.
We undertook a search for space, and soon 
realized that the best place for us is right 
here. It’s a great location— safe, convenient to 
transportation… the place where generations
of students have learned to succeed.

We have an extraordinary opportunity. With 
bond fi nancing, donations and reserves, we have 
raised all but $2 million to make this building our 
permanent home. 

Until today, the school has persevered — and 
fl ourished — almost exclusively on tuition 
payments. We’ve never had a major fundraising 
effort or capital campaign before. 

Now we need your help. 

We have launched The Campaign for Stevenson 
School and are reaching out to alumni, 
parents, friends, foundations and individual 
philanthropists to help us ensure the future of 
the Stevenson program. We’d like to count you 
among our supporters.

HEADMASTER B. H. “BUD” HENRICHSEN  IN FRONT OF 
STEVENSON’S GEORGIAN-STYLE TOWNHOUSE, LEFT. 
OTHER HISTORIC HOUSES ON THE BLOCK WERE ALSO 
DESIGNED BY ARCHITECT XYZ AND BUILT IN 1892.



And spruce it up a bit.
Like those at many urban schools, the facilities 
at Stevenson are in need of updating. Like every 
19th-century New York townhouse, our building 
has aging mechanical systems and interiors.

As renters, we made do. But as new owners of 
this building — with your help — we will fi nally be 
able to bring our physical plant up to the quality 
of our educational program. Our classrooms need 
refurbishing. The electrical, heating and plumbing 
systems need work, and the elevator is in need of 
modernizing. The installation of air conditioning 
could make a big difference in our comfort level. 
The fl ooring must be replaced. Our historic 
staircase is in need of restoration. New windows 
will keep out the drafts, let in more light, and help 
us conserve energy. 

The $2 million we plan to raise will not only 
allow us to purchase the building, we will be able 
to make it a more functional, comfortable and 
attractive place in which our students can learn 
— and thrive.



Why you should get involved.

We’ve been committed to New York City for 
all our professional lives. We’re not Stevenson 
parents or alumni. We’re “friends of the school” 
who make our home in Manhattan and have built 
a business here.

We support a number of New York charities and 
institutions, but in Stevenson we found one of 
the most worthy of worthy causes. To us, there 
is nothing more important than the city’s young 
people. Stevenson kids, especially, deserve the 
second chance this school gives them. Stevenson 
is about talent, and hope. It’s a joy to watch 
young people take off and excel who otherwise 
might never have had the opportunity.

A relatively small gift to The Campaign for 
Stevenson School can make a big impact. Frankly, 
you could give the same amount of money to 
another institution and it might not make a dent. 
Here, you can truly change the lives of young 
people — one student at a time.

There’s no better way to give something back to 
New York City. 

CAMPAIGN COMMITTEE MEMBERS 
ELLEN PHILIP AND CAL DONLY



For more information
please contact:
Cynthia Toth
Director of Development
ctoth@stevenson-school.org
212 787-6400

HELP US SEIZE THIS OPPORTUNITY

We need your help to make our home a 
permanent one, upgrade our facilities, and 
make our unique, innovative, successful 
program available for today’s students and for 
generations to come.

The cost of purchasing and upgrading our 
building is $11 million. We are well on our way 
to reaching that goal. Proceeds from a bond 
offering will cover $6 million of the project; 
$1 million will come from school reserves; 
and we have already received $2 million in 
donations.

With just another $2 million, we can complete 
the sale and renovation, and ensure the future 
of Stevenson School. 

Our need is critical and immediate. The current 
owners, our landlords, have been good to us. 
But they’ve given us a tight deadline in which 
to raise the money— or vacate the premises 
while they fi nd another buyer.

For all the reasons you’ve read about in this 
brochure, we need your help.

We invite you to reach into your hearts and 
your pocketbooks and give what you can. 
Please match your giving to the level of 
promise in our students.

CONTRIBUTE TO THE CAPITAL FUND

Every unrestricted gift, of any size, will be 
greatly appreciated and will go into The 
Stevenson Capital Fund.

The Fund will be used to purchase and 
renovate the building, including refurbishing 
classrooms; upgrading the electrical, heating, 
and plumbing systems; replacing the fl ooring; 
modernizing the elevator; installing new 
windows and air conditioners; and restoring 
our historic staircase.

In addition, there are a number of 
opportunities to specify how you would like 
your gift to be used. The following gifts will be 
marked with donor plaques:

OPPORTUNITIES FOR NAMED GIFTS

Redesigned and updated science lab  
$250,000

Updated computer lab/wiring   
$150,000

Redesigned and updated art studio  
$100,000

Updated library    
$100,000

Renovated classroom    
$50,000

New desks for 5 classrooms   
$25,000

STEVENSON SCHOOL PROFILE

Robert Louis Stevenson School is an 
independent, therapeutic, coeducational, 
college preparatory day school serving 
the New York City metropolitan area, 
including Westchester and Nassau counties 
as well as nearby areas of New Jersey and 
Connecticut.

Year founded:
1961

Number of students:
75,  ages 13 - 18 years

Number of teachers, counselors, and 
psychologists: 
21, most holding advanced degrees

Accreditation:
Robert Louis Stevenson School is 
registered and chartered by the New York 
State Board of Regents and Department 
of Education and is accredited by the New 
York State Association of Independent 
Schools.

Colleges:
Stevenson graduates have attended 
(partial list): Adelphi University, NY: 
American University, D.C.; Bard College, 
NY; Barnard College, NY; Berklee College 
of Music, MA; Carnegie Mellon University, 
PA; City University of New York; Clark 
University, MA; New York University; Sarah 
Lawrence College, NY; Skidmore College, 
NY; SUNY; Reed College, OR

And how you can help:
ADMINISTRATION

B. H. HENRICHSEN
HEADMASTER

DOUGLAS HERRON
COMPTROLLER

RECARDO COUCHMAN
DEAN OF STUDENTS

SYLVIA NEUHAUS
LEARNING SPECIALIST

LYNDA PAUL
SUPERVISING PSYCHOLOGIST

CYNTHIA TOTH
DIRECTOR OF DEVELOPMENT

CAMPAIGN COMMITTEE

RICHARD AXEL, MD, 
2004 NOBEL LAUREATE IN 
PHYSIOLOGY OR MEDICINE

HONORARY CHAIRMAN

CAL DONLY

LAUREL DUTCHER

DOROTHY KALINS

ELLEN PHILIP

LUCILLE RHODES

JOAH SAPPHIRE

ROGER SHERMAN

MICHELLE SCHNEIDER

BOARD OF TRUSTEES

LUCILLE RHODES
PRESIDENT

JOSEPH ALBANESE

PATRICK ALMONRODE

CAL DONLY

LAUREL DUTCHER

RUTH FINKELSTEIN

B. H. HENRICHSEN

GEORGE KALMAN

JANE LAUTERBACK

GRANT SHAPOLSKY

DIANA TOWNSEND-
BUTTERWORTH



THE
MEASURE 
OF WHO

WE ARE AS
A SOCIETY

LIES IN HOW
WE CARE FOR

OUR MOST
VULNERABLE 

MEMBERS.

FUNDING

THE ARC OF A LIFE

The Campaign for

Arc of Westchester

5

Every day, we serve 2,000 
clients and their families.

4

Arc of Westchester is an ínnovator 
and leader in providing 
compassionate, supportive services to 
people with developmental and 
intellectual disabilities.

ARC OF A LIFE
NICOLE REUBEN, 5

Almost immediately after Nicole’s premature birth 
at 14.8 oz.—and six-month hospital stay that saw 
her through several complications and surgeries—
Nicole’s parents, Abby and Jeff, turned to Arc of 
Westchester.

y Through The Children’s School’s Early 
Intervention Program, Nicole was evaluated and an 
action plan created to guide her progress.  

y Her program included physical and feeding 
therapies, mobility training, vision services and 
special education instruction.

y Ten hours of therapy each week enabled her to 
meet major milestones in growth and development, 
including playing and learning alongside other 
children.  

y Today, Nicole is thriving. With the help of our 
Preparation for Elementary School Inclusion 
Program, she will attend a mainstream 
kindergarten in fall, 2013. 

STORY TIME: 

NICOLE AND HER 

MOTHER ABBY REUBEN 

AND GRANDMOTHER 

ROCHELLE KESSLER

Our services focus on community 
inclusion, individualized residential 
options and future planning. 

ARC OF A LIFE
DAVID MAJSAK, 24

When David was born with Down syndrome, his 
parents, Anne and Joe, reached out to Arc of 
Westchester for support and information.  

y David received Early Intervention and Assessment 
at our Children’s School for Early Development and 
attended the Children’s School Preschool full-time.

y Arc helped Anne and Joe become effective advocates 
and work with the public elementary, middle and high 
schools to attain David’s goals. 

y David took advantage of our Teen Life Skills and 
Recreation programs, including sleep-away camp and 
summer college experiences. 

y Upon graduation from high school, Arc’s Vocational 
Training helped him be as independent as possible, 
developing his job skills and exploring opportunities 
in the community. 

y Today, David is an athletic, outgoing young man who 
volunteers at community agencies and enjoys family, 
friends, sports, and his job in the cafeteria at IBM. 

6 7

GAINING INDEPENDENCE:  

DAVID AND HIS MOTHER, 

ANNE MAJSAK, AN  

ARC BOARD MEMBER

We empower chíldren, teens 
and adults with developmental 
and intellectual disabilities to achieve 
their full potential. 

Photography



Annual appeal:  
students touch 
donors’ hearts with 
their warmth and 
talents. We designed 
materials that 
helped Professional 
Children’s School 
raise $6.5 million 
to expand and reno-
vate their building 
near Lincoln Center.

February 4, 2003

D E A R  F R I E N D S  O F  P C S :

On behalf of the entire Professional Children’s School community, we are pleased to
announce the important launch of Building for the Future, the first capital campaign the
school has undertaken. As chairs of this historic campaign, it is our proud honor to
invite you to join us as partners in determining the forward course of this tremendous
institution. 

Our daughter, Danielle, is in her senior year at PCS, and soon will be roaming other
halls of knowledge. You might wonder why, so near to the end of our tenure as PCS
parents, we chose to lead a campaign to raise $7 million. The answer is quite simple:
We believe. We believe that PCS has provided our daughter with the tools to excel
academically, professionally and independently. We believe that PCS is completely
unique in the way it nurtures and supports the individual talents of each and every
student. We believe that future generations deserve the opportunity to experience the
tremendous difference PCS can make in their personal and professional lives.

In order to build for the future, we must rely on the beneficence of those whose lives
have already been touched and transformed within the very walls we now seek to
fortify. The future of PCS is dependent upon funds to strengthen and expand the school
building itself; to endow faculty compensation in order to keep competitive and
continue to provide superior instruction; and to increase the amount of money available
for tuition assistance—to ensure that talented young artists are not denied the
opportunity to flourish.

We ask you to take a few moments of your time to reflect on the value that PCS has in
your life, the difference it has made in your career or in your child’s professional
development, and the broader impact the school has on New York and on world artistic
and cultural development. Then look over this report and see where you can join us in
committing your financial support to continue our 90-year legacy of excellence.

Thank you for your generosity and steadfast support.

Susan and Stuart Goldstein

P R O F E S S I O N A L

C H I L D R E N ’ S  S C H O O L

1 3 2  W E S T  6 0 T H  S T R E E T

N E W  Y O R K , N Y   1 0 0 2 3 - 7 4 9 5

T E L  2 1 2  5 8 2 - 3 1 1 6

F A X  2 1 2  5 8 1 - 2 5 3 8  

B U I L D I N G

F O R  T H E  F U T U R E

C A M PA I G N

Susan and Stuart
Goldstein
Campaign Chairs

James Dawson
Head of School

Susann Malin
Director of 
Development

Top 10 Reasons
to Give to the

PCS Annual Fund.

To affirm 
young talent.

To strengthen 
the curriculum.

To make 
artistic 
dreams  
come true.

To support 
tomorrow’s 
stars today.

To educate 
young minds.

D i s t i n g u i s h e D  P C s  A l u m n i  i n C l u D e :    B r o o k e  A D A m s     A D A m  A r k i n    e m A n u e l  A x     P e t e r  B o A l    P h o e B e  C A t e s     s A n D r A  D e e    s u z A n n e  F A r r e l l    e l i o t  F e l D    C A r r i e  F i s h e r    s A r A h  m i C h e l l e  g e l l e r    e l l i o t  g o u l D    m A r v i n  h A m l i s C h    C A r o l  h e i s s    l o r i n  h o l l A n D e r    A m y  i r v i n g    D e n i s e  J A C k s o n    s C A r l e t t  J o h A n s s o n     A l l e g r A  k e n t    k e l s e y  k i r k l A n D    D A r C i  k i s t l e r     r i k k i  l A k e



Abstraction in the
20th Century:
Total Risk, Freedom, 
Discipline
through May 12

5th Ave at 89th St 
Sat–Wed 10–5:45  Fri 10–7:45
Information 212 423 3500 
guggenheim.org

Abstraction finally
makes sense.

    

             
  

The frame is Frank 
Lloyd Wright’s 
masterpiece of modern 
architecture. The 
art inside includes 
a world-renowned 
collection of works by 
Chagall, Kandinsky, 
Picasso, van Gogh 
and other modern 
masters. Plus changing 
exhibitions that are 
always significant and 
intriguing.

5th Ave at 89th St 
Sat–Wed 10–5:45  Fri 10–7:45

Information 212 423 3500 
guggenheim.org

FRIDAY, THE NINTH OF FEBRUARY, 1999

NINE O’CLOCK UNTIL MIDNIGHT

SOLOMON R. GUGGENHEIM MUSEUM    1071 FIFTH AVENUE AT EIGHTY-EIGHTH STREET

BLACK TIE OPTIONAL    
RSVP, CARD ENCLOSED, OR CALL 212 423-3535

YOUR $60 CONTRIBUTION WILL ADMIT TWO AND WILL INCLUDE A COMPLIMENTARY ONE-YEAR GUGGENHEIM MUSEUM MEMBERSHIP FOR ONE PERSON

($90 FOR TWO PEOPLE). BENEfiTS INCLUDE PRIVATE VIEWINGS, MEMBERS’ MAGAZINE, AND UNLIMITED FREE ADMISSION TO THE SOLOMON R. GUGGENHEIM MUSEUM,

THE GUGGENHEIM MUSEUM SOHO, AND THE PEGGY GUGGENHEIM COLLECTION IN VENICE, ITALY.

THE TRUSTEES OF THE SOLOMON R. GUGGENHEIM FOUNDATION

CORDIALLY INVITE YOU TO THE GALA OPENING OF

ABSTRACTION IN THE 20TH CENTURY: TOTAL RISK, FREEDOM, DISCIPLINE





MARCH 4 - 6, 2016

FOUR SEASONS RESORT 
PALM BEACH, FLORIDA

FRED AND CATHERINE 
ADLER, CO-CHAIRS

SID AND NANCY LEJFER 
CO-CHAIRS

LEONA CHANIN 
HONORARY CHAIR

AT THE TECHNION, COLLABORATION 
SPARKS GLOBAL INNOVATION.
Collaboration fosters innovation for the good of 
mankind. A partnership between the Technion 
and Cornell University won an international 
competition to establish an applied science 
educational center in New York City. 

Left to right: Larry Page, Google 
founder and CEO;  Dr. David 
Skorton, Cornell University 
President; Technion Professor 
Craig Gotsman, founding director 
of the Technion-Cornell Innovation 
Institute; and New York City Mayor 
Michael Bloomberg.



Designers:

‘R’ goofy

too many 
out there 

‘R’ unreliable

too expensive
don’t understand 
business

are interested 
only in their 
portfolios and 
awards

The fallacy

will work 
for $5



Where to find the right 
graphic designer:

1 A good place to start is the aiga website,  
aiga.org/designer-directory, which showcases designer 
portfolios and links to their websites.

2 Call art schools and design departments, for 
example, the Communication Design Department at 
SUNY Purchase. Ask for referrals to faculty and recent 
graduates, not current students.

3 Ask colleagues whose projects you admire.



love small clients 
that offer creative 
freedom 

are looking for you

want to do 
something great

want to make 
you happy

Designers:

The truth



Don’t:
1 Expect more than one to two hours of free 
consulting.

2 Pretend to have board or management OK when 
you don’t.

3 Get several proposals and use the best ideas from 
each one.

4 Choose only on basis of lowest price.

5 Give templates to someone who isn’t qualified to see 
them through correctly.

6 Revert. 



ILLUSTRATION: STEVEN GUARNACCIA

42

Win a Sappi ‘Ideas  
That Matter’ Grant.





Visual Language LLC

Proposal for  

Sappi Ideas that Matter grant 

for print materials for 

Pace Women’s Justice Center

July, 2013

page 11

Westchester County, New York, 
is known as an affluent and safe 
area. Yet 12,000 domestic 
incident reports are filed here 
every year.

Affiliated with Pace Law School, Pace 
Women’s Justice Center is Westchester 
County’s leading civil legal services 
and training provider specializing in 
domestic violence and elder abuse. 

Each year, we serve nearly 3,000 
victims and survivors of domestic 
violence, immigrants, the elderly, the 
disabled, and others who don’t know 
how to get or can’t afford the legal 
help they need. 

With a staff of 19 and hundreds of  
volunteers, including pro bono attor-
neys and law students, PWJC has built 
an effective, coordinated community 
response to interpersonal violence.

Our caring, expert attorneys fight hard 
to secure legal remedies, including 
orders of protection and assistance 
with divorce, custody, support, and 
immigration matters.

Our outreach and training programs 
raise awareness, share information, 
and train judges, police officers, 
attorneys, social service providers, law 
students, and the public on domestic 
violence and elder abuse issues.

As a national leader in working towards 
ensuring a just and safe environment 
for all, we are a coalition builder with 
other community resources, including 
shelters and social service agencies.

Today, we need your help so we can 
continue our important work.

Only a small percentage of 
complainants go to court.
That means that many people 
stay in abusive relationships. 
Their safety is in jeopardy.

This is dummy type. It is 
not meant to be read. It is 
for size and position only.

Affiliated with Pace Law 
School, Pace Women’s 
Justice Center is Westches-
ter County’s leading civil 
legal services and train-
ing provider specializing 
in domestic violence and 
elder abuse. 

Each year, we serve nearly 
3,000 victims and survivors 
of domestic violence, immi-
grants, the elderly, the 
disabled, and others who 
don’t know how to get or 
can’t afford the legal help 
they need. 

With a staff of 19 and hun-
dreds of  volunteers, includ-
ing pro bono attorneys and 
law students, PWJC has 
built an effective, coordi-
nated community response 
to interpersonal violence.

Our caring, expert attor-
neys fight hard to secure 
legal remedies, including 
orders of protection and 
assistance with divorce, 
custody, support, and immi-
gration matters.

with strong words and bold new illustrations 
by Edel Rodriguez—this brochure will make 
the case for pursuing justice and for 
contributing funds to support the work of 
Pace Women’s Justice Center

comp of 
the Case Statement

illustrations shown here 
for size and position only

all text is first draft copy 
and dummy copy; 
currently being written 
and edited



Become a 
designer’s favorite 
cause.

[DRESS CODE]

GARDEN GLOVES
NOT

WHITE GLOVES.

The pleasure of your company is requested at our
gala flower show celebrating the Victorian era.

Presented by The Garden Club of Irvington
on Friday, April 16 from 10 a.m. to 5 p.m. and

Saturday, April 17 from 10 a.m. to 2 p.m.
at Lyndhurst Mansion in Tarrytown.

See award-winning plants, cut flower arrangements,
photographs, terrariums, and table settings.

Enjoy hands-on-workshops for all ages, 
gift shop, entertainment, refreshments.

THE GILDED CAGE
at lyndurst

THE GARDEN CLUB OF IRVINGTON ON HUDSON
APRIL 16 & 17, 2010  •  FREE ADMISSION





Learn from the 
Experts
Illustrated case studies 
based on Q&A interviews 
with some of the 
smartest clients around, 
and their designers.

Clients include colleges 
and universities and 
arts and faith-based 
organizations, in 
addition to corporations 
and service businesses.

The Graphic 
Designer’s Guide to 
Clients

by Ellen Shapiro



Thank you for 
listening.

Questions?

research-
based articles

card decks 
and guides 

level 2

demo
videos

spelling  
and writing

parent and 
teacher

testimonials

for your 
walls

flip-books 
and guides 

level 1

about 
us

Home   Log In    Site Map    Blog                            Search    Cart 

Helping all children learn to read, spell, and write.

Home   Log In    Site Map    Blog                            Search    Cart 

Parent 
guides help 
you become 
a pro.

Teacher 
guides for 
tutoring, 
classroom, 
and resource 
room.

Pictograms 
cue letter-
sounds and 
help all kids 
learn to 
read.

Developed 
by top 
literacy 
experts, now 
available 
for you!

our products
featured products

Level I
The “Is It a Word–Or Not” 
flip-book teaches syllables 
and words. 

Level II
Word Maker: The building 
blocks of reading and 
spelling in five card decks.  

Teaching Guides
Two editions for parents, 
two for tutors and  
teachers.

Card Packs
Single word-beginning and 
word-ending consonants, 
vowels, digraphs and blends.  

$19.95
Parent Set: an  

“It a Word–Or Not” 
flip book plus a 30-

page Quick Guide to 
get your child 

reading.

Letter-Sounds Posters
Kid-tested icons cue every 
letter-sound: English—
plus multicultural set with 
Chinese, Hebrew, Spanish. 

Alphagram Tracing 
Letters
Neat printing and cursive 
handwriting made easy. 

Write the Right Word 
Game
Change one letter to 
make a new word that fits 
the clue. 

Alphagram Giant  
Letter-Sound Cards
For your child’s room or the 
bulletin board. You can spell 
words with them!




