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JENNIFER SHAHEEN

Jennifer Shaheen — President & Technology
Therapist® Expertly guiding business owners through
the intersection of marketing and technology for the
past 15 years, Jennifer Shaheen has a uniqtie
eerrﬂse that combines technical prowess,
entrepreneurial insight and marketing acumen. Her
marketing strategy, brand development and small
business operations skills have been engaged in the
retail, manufacturing, hospitality, health care, and
travel industries.

A thought leader and visionary, Jennifer seeks
continually to translate today’s digital mysteries into
understandable, accessible, actionable information. In
addition to teachmg at Social Media Marketing
Un'\versw‘tK and contributing technology articles to
Bank of America’s Community Forum, Jennifer has
appeared repeatedly on MSNBC'’s Your Money with
JJ Ramberg, to discuss entrepreneurial and business
management issues.

Jennifer is a graduate of Hofstra University. She
actively men?ors fledgling entrepreneurs. In her spare S“Q ';ﬂ}‘mr
time, she enjoys skiing, fine food, and competing in WEhova
obstacle course races.
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Customers spend 20-40% more
money on companies who engage
with them on social media.

Be FocuseED
Do YOUR RESEARCH

You CAN’T Do IT ALL

GROUP
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What’s Your Plan?
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CREATE A PLAN,

SET GOALS TELL YOUR STORY

TesT IDEAS Be CLEAR ABOUT YOUR MESSAGE
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YOUTUBE Is IT SOCIAL, SEARCH OR BOT

I Useful g
. I—
e Subscribe to Channels

— Follow your favorites YO u

» 3 Billion searches per
month

» 2 |argest search
engine

* Treat it as both:
— Post frequency

— Interact
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or Nonprofits  Offedngs  Exgibiity  Resources

Overvew G o

How the YouTube
Nonprofit Program
works

You'l get access to features especially useful for

nonprofits:

« Link anywhere cards let you link supporters to any
exteral URL

+ Calkto-action overlays can direct viewers to your
website

« Donation cards can help with fundraising and to
rally supporters

« Creator Academy offers lessons tailored to
nonprofits

FACEBOOK

* More content similar to
friends and family

* Posts that seek advice or
recommendations

* News articles or videos
that prompt people to
discuss, interact or share

* Groups offer opportunities

but be mindful it’s social
not selling.

FACEBOOK
*12pm — 3PM M-F /
12Pm — 1PM SAT & SUN

PosT FREQUENCY
*VARIES BASED ON FAN
SIZE AND INTEREST
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Reach a huge audience.

Every organization has a compelling story to
telland o

O YouTube [11pa

Why YouTube?

1.5 billion people come to YouTube every single month. That's the equivalent of one in every five people
around the world. YouTube enables you o reach this large and passionate audience so they can amplify
your cause. And our built-in tools can help you connect with your viewers, improve your video

performance, and even fundraise.
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Engage with new supporters, Drive empathy.

Joining with YouTube Impact Lab unlocks Video storytelling on YouTube creates.

the largest viewing audience in the world

empathy for your cause, the first important

and support your mission. step to move supporters from being passive

observers to active advocates.

NEW FEATURE — TRANSPARENCY IN ADS
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favorite chefs and bloggers. We'll hlp you understand food abels (both
004 and bad) and find higher-weffre products where you $hop.
Sign up today!

Pinterest

Info and Ads




How to use Facebook to help your cause
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INSTAGRAM

Geting Startes Adverising

Tools & Products

See all tools & products ()
| Page 1 Groups 1 Event

Fundraising
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800 Million+ S —

80 Percent
500 Million+

300 Million+

TIME

12pmMm —1PM M -F/
AFTER 7PM

PosT FREQUENCY
*1-3 A DAY

Bog  partners

~ BUSINESS BL

AMAZING CONTENT
o

Standing Out on o Stories:
Instagram with #INTHEKNOW with
Creative Content

They're
Where Your
! Customers Share and
Diagram: Summer Discover ThingsThey
ve

LINKEDIN

I Useful
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You & YOUR ORGANIZATIO

1015 AM

* Marketing You:

— Keep your profile up to
date.

— Post articles
— Grow your network with

By s

Talisen Construction

st o
personal connections @ -
+ Market Your Biz: [rteins - IEETEEN
~ Post weekly T
— Share to your profile

our

n: To provide the New York Metro a

— Sponsor posts
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Linked T for Honprot

Get started

Getstarted  Findemployees  Findvolunteers  Development  Products & tools

A

How to use LinkedIn to power your
nonprofit organization

Q 1) <

Find employees Find volunteers Development

DO YOU EVEN SNAPCHAT?

' Yol m
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of college students

use Snapchat at least
ONCE a day

of college students

use Snapchat the most during the
late afternoon and into the night

of college students

use Snapchat the most on
Friday and Saturday

%8 s, BL13%

WOULD OPEN A
BRAND THEY DIDN'T KNOW

LD OPEN A
D THEY DID KNOW

SNAP STATS
Recruiting
volunteers
Attracting a
Mobilizing

fundraising
efforts

Demographic Profile of US Snapchat Users, 2018
% of social network users in each group

new audience o ——:

Total 43.4%

Note: mobile phone users who access their Snapchat account via mobile
phone app at least once per month
Source: eMarketer, Feb 2018

235455 v eMarketer com

SNAP AD TooLs
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SoclAL MESSENGER APPS MESSAGING TOoOLS GROWING FASTER
New &

useful Il
hrenE CAGR =7.2%

4,230

-

FORECAST

17.9%

20.9%

3,000

MESSAGING

AUDIO «

VIDEO +———|

DOWNLOAD THE PRESENTATION
New &

Useful

Send an Email
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In 2017 Chatbots saved companies up to $20 Million
65% of customers would make a purchase if prompted by a bot ta l k@teCh nologythera py-com
33 Million voice-activated devices will be launched before

end of 2017

|}
QUESTIONS

Feel free to connect with me on Linkedin

Book a 1-on-1 consultation
914-949-6092




